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Social Media Trends
2025-26 Forecast for Marketers

Global Social Media Overview - Social media has reached an unprecedented scale, with 5.24 billion global users in
early 2025—representing over 64% of the world's population. Growth continues at 4.1% year-on-year, albeit slowing
in mature markets. The average global user spends 2 hrs and 21 mins per day engaging across multiple platforms.

YouTube remains the most-used platform, closely followed by Facebook and WhatsApp. However, Instagram is the
most "favourited” platform globally, with 16.6% of users selecting it as their top choice, followed by WhatsApp (16%)
and Facebook (13.1%). Meanwhile, TikTok dominates in terms of user engagement, with an average of 35 hours per
month spent on the platform, more than doubling Instagram'’s engagement.

Social media is now a primary gateway for brand discovery, with over 50% of adult social media users researching
brands via social platforms rather than traditional search engines. This trend is even stronger among Gen Z and
Millennials, who turn to Instagram, TikTok, and YouTube for product research before making purchasing decisions.
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1. Short-Form Video Continues to Dominate 5.

TikTok, Instagram Reels, and YouTube Shorts
have made short-form video the leading
content format.

Despite this, longer-form content is making a
comeback, with TikTok testing 10-minute videos
and Instagram shifting focus back to photo
posts alongside video content.

Marketers should diversify content types,
balancing quick, engaging clips with carousels,
photos, and long-form storytelling.

2. Al-Powered Content and Automation 6.

Al tools are transforming content creation, with
83% of marketers using Al for efficiency.

Social platforms are incorporating Al-driven
recommendations and ad targeting to
improve personalisation.

Expect wider adoption of Al-powered chatbots,
content generation, and predictive analytics to
enhance marketing strategies.

3. AR and Immersive Experiences on the Rise

4. Social Commerce Expands Further

Snapchat has led Augmented Reality (AR) 7.
adoption, and now Meta and TikTok are

expanding AR try-on features and interactive
effects.

AR experiences drive engagement, with AR-

based ads showing 6.4x higher conversion

rates compared to standard video ads.

Expect virtual try-ons, 3D interactive ads, and
gamified AR marketing to become

mainstream.

In-app shopping features such as Instagram
Shopping, TikTok Shop, and Pinterest Product
Pins are shortening the path to purchase.

Live shopping events are gaining traction,
particularly in Asia, and are expected to grow
in Western markets in 2025-2026.

More brands will integrate product catalogues
and influencer-driven commerce, making
social media a full e-commerce channel.
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Shift from Mega-Influencers to Micro-Influencers

e Brands are moving away from large-scale
celebrity endorsements to micro- and nano-
influencers with smaller, highly engaged
followings.

e long-term partnerships and brand
ambassadorships are replacing one-off
influencer campaigns.

e Altools are helping brands find highly targeted
influencers whose audiences align with specific
brand values.

Authenticity and Inclusivity

e Consumers prefer authentic, unfiltered content,
leading brands to adopt a "behind-the-scenes”
approach in their marketing.

e Inclusivity is key, with campaigns focusing on
diverse representation and genuine brand
values.

¢ Community engagement is a priority, with
more brands fostering Facebook Groups,
Discord servers, and Linkedln communities.

Real-Time Social Marketing and Social Listening

e Brands are increasingly engaging in social
listening, tracking conversations to respond to
emerging trends.

¢ Moment marketing—where brands react
quickly to cultural moments and viral trends—is
proving effective for engagement.

e Al-driven sentiment analysis will play a greater
role in helping brands refine their messaging.

Interactive and Gamified Social Media Content

e Interactive content such as polls, quizzes, and
AR games is boosting engagement across
platforms.

e Instagram Stories, Shapchat Lenses, and TikTok
Challenges are particularly effective for
encouraging participation.

e Expect greater integration of gamification in
brand campaigns by 2026.purchasing decision



Changes in User Behaviour

Multi-platform usage has become standard, as
users engage with an average of 6.8 different
social media platforms each month. Video
consumption continues to surge, with TikTok users
dedicating over 1.5 hours per day to the app.

More than 58% of Australians and New Zealanders
are opting for social platforms over traditional
search in researching brand prior to purchase.
Meanwhile, rising trust and privacy concerns are
pushing brands to adopt transparent, data-
conscious marketing strategies.

Social media is
increasingly supplanting
search engines

Changes in Engagement Patterns

Multi-platform usage is the norm, with users engaging on 6.8 different social media platforms each month.
Video consumption is soaring, with TikTok users spending over 1.5 hours per day on the app.

Social media is replacing search engines—more than 58% of Australians and New Zealanders now research
brands via social media before purchasing.

Trust and privacy concerns are growing, prompting brands to prioritise transparent, data-conscious
marketing strategies.
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Platform-Specific Social Media Algorithm Changes
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Facebook: Organic reach remains limited,
prioritising groups, events, and personal
connections over brand pages.

Instagram: More content from accounts users
don't follow is now recommended, while photo
posts are regaining traction.

Tik Tok: The algorithm remains driven by
watch time, replays, and engagement rather
than follower count.

X: Focuses on real-time engagement,
favouring tweets with high early interaction.

LinkedIn: Rewards dwell time and meaningful
conversations, prioritising personal posts over
corporate content.

Pinterest: Emphasises fresh content—
repeated Pins and group boards see reduced
reach.

Snapchat: AR lenses and creator-led content
continue to thrive.

Instagram is the most
favoured social
platform in Australia,
while Facebook is the
most widely used.
TikTok usage is
soaring, with
Australian users
spending 38+ hours
per month on the
platform.

Social Media Expert Predictions for 2025-2026

Al and automation will redefine content personalisation and social advertising.

e Augmented Reality (AR) will become a standard feature for digital shopping experiences.

¢ Influencer marketing will evolve towards long-term relationships, with brands prioritising authenticity

overreach.

¢ Trustand transparency will be crucial, as regulatory pressures increase on platforms regarding

misinformation and privacy.

¢ Social media’s role as a discovery and commerce channel will continue to grow, challenging

traditional search engines and retail models.
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e Australia has 20.9 million social media users (78% penetrotion), while New Zealand
has 4.13 million users (79% penetration).

¢ Instagram is the most favoured social platform in Australia, while Facebook remains
the most widely used in both markets.

e TikTok usage is soaring, with Australian users spending 38+ hours per month on the
platform.

e Social commerce is growing rapidly, with over 58% of Australians using social media
for brand research.

e High trust in influencers, particularly local micro-influencers, makes influencer
marketing highly effective.

e Al-driven ad targeting and dynamic creative optimisation are increasing ROI.

e Short-form vertical video ads perform best across TikTok, Instagram Reels, and
Snapchat Stories.

e E-commerce integrations within ads (such as TikTok Shopping and Instagram
Checkout) are streamlining conversions.

e Conversational ads (via messaging apps like WhatsApp and Messenger) are
becoming a key part of customer engagement.

¢ Social media marketing in 2025-2026 will be defined by video dominance, Al-driven
content, immersive experiences, and social commerce.

e Marketers must stay agile, adapting to shifting algorithms, user preferences, and
platform innovations.

e Brands that embrace authentic engagement, meaningful storytelling, and data-
driven strategy will thrive in the evolving digital landscape.
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The Media Precinct and Resolve Content are experts in media
consumption insights and data-driven social media strategy,
social media organic content, creative advertising content,
community management and social media led targeted
campaigns that deliver real results in a rapidly evolving digital
landscape. Struggling with social media advertising?

Contact Glenda Wynyard to discuss your needs.
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